SCHOOL OF BUSINESS ADMINISTRATION
at Portland State University

Proposed Schedule of MBA Core Courses
REVISED April 2005

By following this proposed schedule, students are assured that the classes will not conflict
in day or time and the prerequisites have been met. If you cannot follow this proposed
schedule of core classes, it is your responsibility to design a workable schedule that
includes all core classes and prerequisites.

Fall 2004

Mktg 511 Pioneering Innovation (4 credits)

Fin 514 Economic Environment of the Firm (4 credits)
BA 508 Leadership Development and Assessment (2 credits)
BA 531 Executive Briefings (1 credit)

Winter 2005

ISQA 511 Managerial Decision Making (4 credits)

Actg 511 Financial Reporting (4 credits)

Actg 512 Managerial Accounting and Control (2 credits)
Mgmt 560 Ethics in Organizations (2 credits)

Spring 2005

Fin 561 Financial Management (4 credits)

Mktg 544 Marketing Research and Research (4 credits)
ISQA 551 Managing Information Technology (4 credits)

Summer 2005
Option/specialization/electives

Fall 2005

ISQA 552 Managing Operations and the Value Chain (4 credits)
Mgmt 550 Organizational Management (4 credits)

Mgmt 562 Business Strategy Capstone (4 credits)

BA 509 Leadership Immersion (1 credit)

Winter 2006

BA 561 Law for Managers (2 credits)

BA506 Business Project (2 credits)
Electives

Spring 2006

BA 506 Business Project (4 credits)
Electives

e Sixteen hours of electives will bring the total credit hours in the MBA program to 72.

e The prerequisite of BA 506 is completion of at least 37 hours of the MBA core sequence. This
class is intended to be a capstone-like application of tools and concepts to a hands on project
for a local company.

e Each student will select elective coursework that totals at least 16 credits. A maximum of 8
credits of electives may be “SLASH” credits (400/500 level coursework taken for graduate
credit). Electives will be selected from courses offered by the SBA or may, with pre-approval
of the associate dean for graduate programs, be selected from areas outside business
administration. Electives are an opportunity to develop an area of specialization within the
MBA program.
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